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You're looking to create search campaigns in Google Ads, but what's new for existing users? If you've already got a Google Ads account set up, creating search campaigns can help you reach people actively searching online for your products and services. By placing ads across Google's vast network of search results, you can show ads to those who are
ready to buy or learn more about your business. Plus, setting up is easy - no special assets required! Simply click the Campaigns icon in your account, select a goal (sales, leads, website traffic), and choose Search as your campaign type. Under Select a campaign type, pick Search, then enter additional info about your biz. On the next page, give your
campaign a name - note that changes are saved as drafts automatically. Display, Shopping, and Video campaigns can also help with sales, leads, or site traffic, but need extra assets like images, feeds, or vids. To edit your draft campaign, go to the Campaigns page, find it on top of the list, click Resume & Continue. Now, select campaign settings:
choose who to target, how to spend budget, and enhance with assets. You might notice messages guiding you to fix potential issues before publishing. While targeting decides who views your ads, bidding determines what you want those people to do. Think back to your campaign goal - sales or leads? Focus on Conversions if you've set up conversion
tracking for your website. Want site traffic? Maybe focus on Clicks! You can target a specific return on ad spend with Conversion value. To show your ad more often, select Impression Share, or choose a bid strategy directly based on your goals. You can also click Show more settings to select additional options: Conversions, Ad schedule, Ad rotation,
and Audience targeting. As you choose initial targeting, think about the type of people who might be ready to buy your product, sign up to learn more about your business, or visit your website. Check the box for Include Google search partners if you want your ads on additional search engines beyond Google. Check the box for Display Network to
extend your reach beyond search results to other sites. You can choose Location options to refine targeting by relationships with selected locations. Exclusions can be helpful if you're targeting a larger area and want to avoid specific locations. Enter languages you'd like to target, then add audiences based on demographics, interests, online activity,
or remarketing. Later, when setting up ads, enhance targeting by selecting keywords that potential customers are searching for. Ad assets provide many ways for people to interact with your ad, such as phone numbers, sitelinks, or lead forms. Pick assets based on what might be helpful to potential customers. By default, sitelink, callout, and call
assets will populate. Click Save & Continue to save campaign settings and set up ad groups. As you create your campaign, you may receive notifications based on setting selections. These notifications may alert you of issues that can result in decreased performance or significant enough to prevent publishing. The campaign construction navigation
menu provides a holistic view of construction progress and will call attention to notifications. Move between steps in the navigation menu to easily review and resolve potential issues with targeting, bidding, budget, or other campaign settings. After selecting campaign settings, you'll create groups of ads, each relevant to what people interested in
your products are searching for online. For example, if you own a furniture business, you might create an ad group named "Couches" where you'd target keywords like "leather couches," "sofas," and "loveseats." Then, create adsTo create ad groups in Google Ads, select either Standard or Dynamic as the Ad group type. Standard ad groups are ideal
for new advertisers, as they allow you to enter keywords related to searches and create ads to match them. For more advanced targeting, use Dynamic Search Ads, which use content on your site to target searches and create ads. For Standard ad groups, name your ad group and enter keywords separated by a new line. Keywords determine the
search results where your ads are likely to show. You can also use the Keyword Planner tool for additional guidance on selecting keywords. Select keyword match types to control which searches trigger your ads. In Dynamic Search Ads, you'll need to select Ad group type as Dynamic, name your ad group, and enter the domain of your site. This allows
Google to generate final URLs, headlines, and display URLs based on your content. When creating Search ads, focus on relevance to your keywords. Create headlines and descriptions that match your keywords in your ad group. It's recommended to create at least 3 ads per ad group. Customize the URL that shows up on your ad by changing the
display path. In addition to ad groups, set a daily budget for your campaign. This amount determines how many people view your ad. Google will recommend several budget options based on similar campaigns and advertisers. You can also set a custom budget amount if desired. To start a form in Google Forms, open it and click Add . Then, choose the
type of question you want, such as text fields or checkbox options. You can also add images, videos, or YouTube links to make your questions more engaging. To move questions around or delete them, use the drag and drop feature or click Delete .
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